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Brand Vision

(or Mission)

722 RIN—=I\R

Brand Value

Functional Emotional
Value Value

Brand Personality

IS5 REDay/ TS5 RIvoay
él

2752 RO ROE, TWUEVE,
(Twyay BleIREFEm. &/E)

BF - FROFEANA-ITHY. BHBALTARTIC
ESTOFEFHDAY MLats LT HEHRR

B{{M{E (Functional & Emotional Value)

LT T7V RAED 3 VERICHITT,
AT—=URIVI —ICHIRT DHEEE - [BHEME CD
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fb& 22 MBEMAE.
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FENZEZZIBLICISTBRENRLD BB AA— (1BHE)

T2 RN—=YF)F g
tEeMEZRMHIZ T RELTIATWVBRE
ABOEMN, FERAT—IVFRIVI—ICHITBIEE -
EXDIRZEVDHAEH,

WS H—PR - EH - XY v 7EBUTBRELCTE—ILLTVL

Eacguin]

RBBUVOEHYII2Z/—>3>D =&Y T —

GRAMCO ©2016 Gramco Limited. All Rights Reserved.



RFROTSRa2ETH

T2 R7Z YT AT A
Tokyo; entity

EREERDBRELLD S,
BICHULVWRYISMIINZEHFHT LT,
SREELSZHIRT B

REROHEICHERSIUIZEA-E/ - OIMNHOMA

10

GRAMCO



55

YRt 7 bOSEEIEEFIRE

T2U0RT7ATOTATA
Tokyo's Brand Identity
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O TOKYO
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TOKYO
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O TOKYO
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HEOERPXIEESRT Unigue 12, BEsLLEHRE "#Sa, TERLET.

PANTONE 173C
C10 M9 Y100 KO R210 G70 B2
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GREAT

BRITAIN
'{o’u e invilt

http://www.greatbritaincampaign.com/
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CULTURE IS GREAT V

’ _ Wsrl — imagne e
(G REAT:FV//\—/ (LA RFrR—2) 1l REDE DESFEFAr]aEH 2 R TR, 55E
DERECES RSO ZERIEL TVE T, REWNEE. REBZINERA. RERBHTEDE
T U722 B2 IREOMEINAEE - NIRRT EU T, 105 - FHAVREDREDEEZAER TR
BT, B 198 - FDERAMBERXIDE T English (3258) -Culture (5(b) -Knowledge
(k0E8%) . Creativity (Bb&1%) . Entrepreneurs (RCEESR) REDIEEIDITZERT. BHEBERIRE
ZRIELCVES, Oria-hv o)l = REXAURBEOY A ~&D)
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CREATIVITY IS GREAT

BER Tl BAD7A 1T AR N CHDERT Py A DOFEMEL GRRIIN T VSREA AT T IINAZ
ZREFINC, TR0 FaFHIRI DATATE AR Ve, TEPHIDEZNEREX
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GREAT

BRITAIN

EERITAGE
GREAT

> >
REGREATFAR=H4/RED http://www.greatbritaincampaign.com/
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REBRERNT7XIOLD http://ameblo.jp/britain-park/entry-11167449103.html
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Shakespeare Lives 2016 —= T -1/7X
Era#Ex300—)0UL - 005 A

Football Remmembers Week

REBBEOHIAPM—EEL TR
DNSFHIDE D75

BARIIc0EFEST0> T

GREATF 7 >7%—>

ISIT TATE BRITAIN, 1k
DRLD-FAMOUS TURNER PRIZE —_—
L - : Facebook ©@
AR NEIROEESYD
BHRESEILTSDE
GREATH 47 > R— &7 41
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WAIRY (086665001

A Taste of Britain

U,K. (Looking for (more) Japanese
distributors)

Food is GREAT: A Taste of Britain =8 UTHT. EKU

BFCEEREES VA —T—E

Tea + Coffee(17)

Alcoholic Drink(45)

Non Alcoholic Drink(23)

Confectionery(41)

Preserve, Honey(14)

Dairy Products(4)

Seafood(3)

Processed Meat Products(5)

Cereal, Muesli(6)

Sauce, Spice, Seasoning(20)

Organic(14)

Free-From, Superfoods(19)

Nutritious/Energy Products(8)

Brand with multiple items(17)

Others(2)

JAPAN (Already available in Japan)

BAEC@EASNTNEA—DT—E

fFE-23-E—(31)
Tea + Coffee

FILO—)LERE(30)
Alcoholic Drink

Jw7ILO—)LERE(12)

WAFUX

COISEF SO ICRIBMNRER=EX S EED
NaEEOE, BEHEEAFETIE. 20065105
BEOEBEOF 7 ><—> A Taste of Britain=EEd
LTWEY, FFEF. TUTARI T FRTD
EMI60FEA A VEL R - 22 B U—»PO> Ko
U EvoN(SUEY OB TEEADE
BhiE=En. [EERUWAFUR] OSHEDE
{HRCHISNBED(CRDFELRE,

Food is GREAT(E. HEIRFFN2011EMNSHFR(C
B CEEY B3GREATF ¥ o _— D7 — < D—
D, BAETIE. [Food is GREAT: A Taste of
Britain &b L THT. EELWNWAFTUR] &L
T. 2013548A28HLDEMRBMLET, Y1~
Tld. COFvR_R—2CEBNEEELARS
AR REOSET. TUT. BREEAME
EEAEAHRAEE S SEEREOFERL =
FHSEEETBITLTLEEY, E—H02R(E
TRICTBNALTWED ., KMETEDR M
ETHELLTVSSHRBEIBTLUEIDT.
EDSTHEUHC!

¥ —2E—REAVF——ORER—T =
~EBk (greenpeace soup)
* P —TF 1 >4 (summerpudding)

fHLTHT, EHRLWAFUAR

http://taste-of-britain.com/topix/1182/
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A Taste of Britain

U.K . (Looking for (more) Japanese
distributors)

BACEZAEESZVA—I—F

Tea + Coffee(17)

Alcoholic Drink(45)

Non Alcoholic Drink(23)

Confectionery(41)

Preserve, Honey(14)

Dairy Products(4)

Seafood(3)

Processed Meat Products(5)

Cereal, Muesli(6)

Sauce, Spice, Seasoning(20)

Organic(14)

Free-From, Superfoods(19)

Nutritious/Energy Products(8)

Brand with multiple items(17)

Others(2)

JAPAN (already available in Japan)

BAEC@EASNTNEA—DT—E

fIx-0-E—(31)
Tea + Coffee

FIL3—)LER#EI(30)
Alcoholic Drink

/2 TILO—)LEREN12)

Black Tea, Flavour Tea, Herb Tea

(ZILT 7~ HIE/Alphabetical order)

Ace Beverage Company London Limited

LHETL—/)\—FARBICITZHEEDI S KT, Hot Ginger Green Tea. Royal
Mint Green Tea. Lady Rose/2 EBUWEIROIER(CERS LLVIT L > REEEL
CWLW&ETF, The Mor [more---]

Caribbean Gold LTD

Drink In The Sunshine 20165387 M%H(E. 1> FEETHIEEINSFESL
WEHEEEL. I\ —TEEOHEERWVER HEO )L —Y T —DA—H—T
9, AAFYW&JIAFvIIL. SAF—&~¥>T [more--]

Harp and Lyre Limited

BEENEeERREDTrvE— Tl > U—D05+1 —, XAY—HET1A
F—hFEFTEERIL > RE. —Bh. EOBETERELDIENTEETT, Y
HEA DT FtREELRE 5. FEROHIFRDEMEHE T, IR

32 [more:---]

Innovashion

WHOARGEDLEWNETY, BHHEEERPETHD. HRPOIFERI 7 ICEK
L<TrOYHESD. CEFTLEDLRNSIZa7U—RFEBREEESLE
T, WHOEFRNLDO T I, kEHENEEASDEEEDOTY, BT
- [more:---]

Keep calm And Nttp://taste-of-britain.com/topix/1182/
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Archive
WOLFF OLINS This is an archived casestudy. To see the
latest work from Wolff Olins click here

We built one singular brand for a city with | i : A\
infinite opinions, identities and initiatives, L ”_i H : i y :
creating coherence and critical mass for R -
NYC’s tourism organizations. i Em, :

“| ¥ Wolff Olins” NYC’s Groundbreaking

¥

Visitor Center Unveiled - ' .
By Mayor Bloomberg 2 3
05 Jul 2011 .

P

NYC Case Study

Ambition

There's only one New York City. But within that one city are five

Brand New, November 2007

boroughs, approximately 191 neighborhoods, nearly a million
buildings and over 8 2 million people. Each indvidual has his or
her own New York

Within the mind of every New Yorker resides a different version of
New York City. It's a place loved in 138 different languages and
viewed through an almost infinite mix of cultures, ideologies and
ways of life. Everyone living side by side

http://archive.wolffolins.com/work/new-york-city?ghost=1
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NYE ot New&Now  ThingstoDo  Hotels  PlanYourVisit  QSearch

1 |
~ BUILDING |
,IXPERIEN(':E : OPEN UNTIL 2AM. FEEL THE HEART OF NYC.

~ BAM TO 2aM  EES
N

http://www.nycgo.com/

5 ettt o I M

Brooklyn
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HLLEFThEDSEEY M, £5C%F: ZCT Y b E—HULEERHECENLTWVWETD, U EROCERZEEFEES W,

ounSingapor"e_,_:f

YourSingapore.comALSZE !

FVFTE(CUZ2 =TI LI OFTLL
YourSingapore.com(d., IRADAR
ITALDEESHERLLVERRDORZSH
[BI3 9318, I BN T ZE(CR BT

ASHTIED EFEUTz. SO HR—ILO [ P—
EDTBEDAN—U—PRROB T IHIE s i
SRR, INEBOHDIREAL %S poang |
BNU. BRIECUSTEDORRAENES 24 A BB 5 J

FEOLET. f50h
LH A NIR—IN-S3>TY (L. a Z
EDFEELH LD EIEL.

SIGRBRITOBNEY)  FIRAT
FAOTETET NI —PyTUREHA
N B ADEAECO BN TEBILE,

29y I—EIAZEINKBOTHEDET .,

http://www.yoursingapore.com/ja_jp.html






KEFFIRODER 33

.

/&Tokyo doesn’t have a lot of meaning. It could be\
any city. Some of the explanation on the website is
nice and feels unique to Tokyo - for example the

L~

idea of being "the intersection of tradition and
innovation" — but that doesn’t come through with
the slogan/logo treatment. | also feel like it creates
a separation between the experience

and the city.

N /

Be careful when the identity depends on “user
definition” - the city will be too busy to manage it
in the long run, and things that are meant to be
dynamic will become fixed or tired...

GRAMCO ©2016 Gramco Limited. All Rights Reserved.
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You@Tokyo
Fun@Tokyo
Variety@Tokyo
Everything@Tokyo

34
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Exploration@Tokyo

Discovery@Tokyo
Adventure@Tokyo

35
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-GQBX;BIKYO WEORLAS + BRI v SawE e v m mﬂ

Uncover Tokyo's
dazzling culture

ER—OMEEH. X~
oy ¢ it
v %

5. =3
TOKYO'

* & 8 8 @

o WHIBE (20168) RN TEL U EIC SERRL E‘PLI TEY. - ; :
A - R S, EAOERCREA T ” B - XRICWTLT. RESELELES, (PDF : 164KB) = = ~ Train Hostel
4 : HOKUTOSEI

Accommodstion in the intercr of | IS
@ hensted eEprens shnpet

- e d

s — =¥ Train Hostel L3 & l':_ -ﬂ

"J T 791 NS DFREA
— 375 RERICHR
Ab'csig'c“‘g“o BEma CHx
BB74—< v \%ﬁb‘g“
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