
Tourism management focused on 
increasing revenues

Improve the quality and attractiveness
of tourism assets

New focus for tourism promotion

MICE tourism

Improvement of inbound tourism infrastructure

Co-ordination with other destinations in Japan 
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Support inbound tourism businesses
Develop human resource training for inbound tourism

Leverage waterfronts, nighttime illuminations
Further leverage “anime” and “manga” resources

New logo to promote the appeal of Tokyo as a destination city

Promotion of city-operated facilities as unique venues
Support for infrastructure development of MICE facilities

New tourist information center in the Tama area
Improve support of Muslim-friendly and other diverse cultural needs

Inbound tourists 
to Tokyo

2015：11.9 million 2020：25 million

Numerical Targets

2020：15 million

Target a 60％ repeat visit rates by 2020

2015：¥1.1 trillion 2020：¥2.7 trillion

Domestic tourist 
visits to Tokyo 2015：516.7 million 2020：600 million

Targets a new record in 2020

Domestic tourist 
spending in Tokyo

2015：¥4.85 trillion    2020：¥6 trillion

Targets a ¥1 trillion increase versus 2015

Tourism Industry Promotion Policies

Repeat inbound 
tourists to Tokyo

Inbound tourist 
spending in Tokyo

Broaden the scope of promotion to include higher spend tourists

Double the number of inbound tourists by 2020

2020 target is 2.4 times the 2015 actual, based on the growth rate of the last 5 years

〇 The plan sets targets for the number of tourists visiting Tokyo, 
both domestic and international, and includes for the first time 
targets for revenues and the number of repeat visits.

〇 The targets are ambitious, and assume the aggressive 
implementation of the new tourism policy.

Increase the number of tie-ups with other regions in Japan
to increase inbound tourism volume

The Tokyo Metropolitan Government will implement six strategies
to achieve the PRIME Tourist Destination City targets.
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